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Overview

Leverage low code and Al tools to create visual briefs and drive concept development in alighment with client KPIs and objectives.

Atlanta in Bloom ||

Atlanta in Bloon

A beautification project in preparation for the 2026 Woi
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CONCEPT BRIEF FOR MARTA BEAUTIFICATION PROJECT
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Overview

Conduct extensive go-to-market research and competitive analysis to craft distinct brand positioning, develop compelling messaging

trameworks, and inform strategic campaign development for 20 Atlanta-based entrepreneurs.

After running Omega Backline for 8 years,

§ medically retired Licutenant Colonel Brian
Ward founded A Veteran's Gig to share the
” healing he discovered through Backline
! and Music Production Therapy with
AVETERAN’S GIG e
Outreach for veterans through Backline & Music Production Therapy. J e
Q

WHY AVETERAN’S GIG?

AN QUTLET
FOR SERVICE.

A VE I E RAN,S G I G e
veterans, A Veteran's Gig
offers Backfine and Music

Production Therapy so retired
G 5 5 ‘others; achicvi ing FOR HEALING:
Outreach for veterans through Backline & Music Production Therapy,| oo 23 G

‘coping with common issues e el

associated with combat ANEWWAY TO
SERVE ON TOUR.
QUICK TERMS AN OUTLET FOR SERVICE
Backine allows veterans to

BACKLINE MUSIC PRODUCTION THERAPY

Backine refers to a niche yet Music Production Therapy is an AVG = VEngage in a safe and therapeutic

critical part of the music speciic, multdacpine approach i Sedoonment

business, where required musical  for veterans to heal combat related Shared camaraderie amongst other

instruments and equipment are injuries through veterans

sot up for use at concerts, tours immersive experiences with music ¥Stay actve with 3 renewed sense of

and festivals and music production. purpose

Work together towards tangible goals
of putting a concert together.

A RESOURCE FOR HEALING

veterans which fosters a safe and supportive

environment for healing

Exposure to five music allows veterans to
channel their experiences and emotions and
transform them in tangible and meaningful

A safle and supportive environment allows
veterans to explore thair inner thoughts and
fooiings leading 1o a sense of empowred
very

A NEW WAY TO SERVE ON TOUR

AT ST With m i forefront of
- el i end eansdan e frafront o
Backine'and Mz Producion tour,
routliaing te s in

Keen attention to detail
Extensive logistics planning
Equipment prep and sssembly
< ¥Convoying to locations
 Adapting to new environments

WHY AVETERAN'S GIG?

COLLABORATION OVERVIEW WITH ENTREPRENEUR, BRIAN WARD
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Paon Bleu

Manage end-to-end investor engagement efforts for a USAID-backed fintech startup by authoring and structuring their brand guide and

communication strategy. Facilitate stakeholder communication, spearhead web development, execute in-person events, and launch targeted

email campaigns, to successfully secure $200,000 in initial investment.

Who We Are What We Do
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BOUSOL MOBILE-COM
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Haiti-Specific Insights

Designed for Future Minded
& Sustainability-Driven Investors

Our Portfolio
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Core Problem
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Positive Lending Lifecycles
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Together, We Will

(@ o commiies o e i Hor

VIEW DHEVEILOPED WEBSITE HETRE

MOBILE.GO

@usap
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https://www.paonbleu.ht/
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Haitian Olympic Team

Direct global communication strategies for Haiti's Olympic Team at the 2024 Paris Olympics, developing copy, overseeing
content creation and strategic media outreach resulting in 2M+ social media impressions per engaged Haitian network and

coverage in major publications, including The New York Times and GO Magazine.
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Team Haiti Makes .
Cultural Entrance At
The 2024 Paris
Olympics Opening : o &=

Ceremony e = 4 A * help Team Haiti find Naomi Osaka

for an Olympic Pin Trade

| HAIT AT THE 202
PARIS OLYMPIC GAMES'
FLAG BEARER: PHILIPPE METELLUS

@D Liked by emilie__gp and others

gqsports Which country has the best look at the
#Pe lympics?




Fatima Altieri Music Video

Develop high-visibility creative campaigns, collaborating with major Caribbean directors to conceptualize and execute campaign p roduction

for artists and brands.

Featuring Locations

Day 0 | Arrival + Prep

Day 2 | Editorial Day 2 | B Roll

VIEW DEVEILOPED VIDEO HERE
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https://www.youtube.com/watch?v=kfkXV0HrBC4

Fatima Altieri Music Video

Drive innovative social media campaigns, creating strategies and production plans for a renowned Haittan musician’s video releases,

generating 2. 1M+ and 6.4M+ views and setting new benchmarks in the Haittan Music Industry.

Media Promotion

Fatima — Single Release + Release Party
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Phase 1 Phase 1 | Row 2 Release Party Promo private
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Phase 1 | Row 3

Phase 3

VIEW RECENT VIDEO HERE (2025)
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https://www.youtube.com/watch?v=X_jX3D9lCCM

Prestige Beer National Campaign

Orchestrated planning, and execution for Hezneken-brand Prestige’s National Flag Day campaign. Integrated culturally resonant elements and

coordinated video production despite political challenges, achieving a 20% increase in audience engagement.

Overview Logistics

VIV ANSAM

Scene 4

VIEW DEVEILOPED VIDEO HERE
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https://www.instagram.com/reel/CsYhVFxJbiv/?igshid=ZWI2YzEzYmMxYg==

This Unexpected Love, the Movie

Strategized and implemented strategic content plans for Sons & Daughters of Haiti’s indie film This Unexpected Love generating 70K+ social

media impressions in the first week of launch to secure agency support for streaming network negotiations.

About the Film Key Players

UNEXPECTED LOVE

Phase 1: Media Analytics Phase 2: Pre-Promotion

@
.

PROMOTION

What's Happened What's Next? | Internal Timeline

VIEW TRATILER HERE | VIEW DEVEILOPED WEBSITE HERE
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https://www.youtube.com/watch?v=9VrjJ6bA2Co
http://www.ulthemovie.com/

Creative Writing

‘A Collection of Playlis?

Blog Series

Individually crafted commentary, one-
sentence descriptions, and personalized
portraits for 31 playlist submissions, featured
in a six-part blog series titled A Collection of
Playlists. The series highlighted playlists
curated by 31 artists across the United States,

each contributing a 25-song selection.

/ra Hope W
Jun 10, 2022 * 3 min

A Collection of
Playlists | Phase 5

@8 (o

4ra Hope w
May 16, 2022 -+ 3min

A Collection of
Playlists | Phase 2

@105 [Jo

4ra Hope w
Jun 3,2022 + 3 min

A Collection of
Playlists | Phase 4

@104 [Jo

4ra Hope w
May 6, 2022 - 2 min

A Collection of
Playlists | Phase 1

@150 (Do

/ra Hope W
May 23,2022 - 3 min

A Collection of
Playlists | Phase 3

@9 (Jo

/ra Hope W
Jun 17, 20225% 3 min

A Collection of
Playlists | Phase 6

@112 [(Jo 1

VIEW PIECHES HERE
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https://www.aerahope.com/conversations

Thought Leadership

/Era Hopé w . /4ra Hope W
Aug'2021 - 3 min & May 3,2023 - 2min

/ra Hope o
Sep 1,2022 + 3 min

| am-{thereforel To create or not to Sustaining
Contributed to more than 10 thought leadership think? create? Community
pieces as both solo and collaborative writer, @ne (o @5 Do 2 Ol ACDO 2

including a piece published by BCG

/ra Hope w . /Era Hope W

BrightHouse about the role Purpose can play in e B : o T

the Tech Industry.

Cultivate Purpose can Power
Feel the Feminine Awareness like an Progressin the Tech
Within Artist Industry

D 0 WRITTENBY

Maggie Schear Managing Director | Tim Kuhrcke Managing Director | Chip Gross BCG
BrightHouse Alumnus | Naomy GrandPierre BCG BrightHouse Alumna

©ue [J2 © 232

VIEW PIECHES HERE
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https://bcgbrighthouse.com/thinking/purpose-can-power-progress-in-the-tech-industry/

BCG BrightHouse

Designed and launched a six-month digital brand strategy to elevate a
client’s tech recruitment efforts, positioning them as a leader in the
emerging AgTech industry.

Crafted and integrated messaging frameworks for purpose-driven
marketing campaigns, ensuring alignment between brand storytelling and
business objectives for BCG BrightHouse clients.

Evaluated market trends and customer behavior to guide strategic brand
messaging, creative briefs, and data-driven decision-making for four
purpose (mission) and company culture integration projects.

Authored thought leadership white paper on Purpose & Technology
published on the BCG BrightHouse Blog and managed the She Wonders
podcast series, overseeing client outreach, episode scripting, and

distribution to amplify social media audience engagement.

VIEW

PODCAST HERE

Matty Clark Eric Cr
Scrum Master Loam Moro Senior Software Developer | Learn More

Autonomous tractors, self-driving tractors? | didn't
realize that John Deere had done so much already in
advance." It was surprising for me. When you see that
the data is used to help humans, you just feel proud.

And that's our main Purpose of having that data. That's
what we use to help our farmers, to help our construction

Akshay Mehta equipment and also to have our tractors run
Senior Software Enaineer autonomously.”

=

Season 2: Embracing Unc:
Nov 2021 - She Wonders with Ashley

@ Save on Spotify

x>

Episode 3: Daydreaming to Groundbreaking with Angela Oguntala

Angela Oguntala, Futurist and Founder of a Foresight Agency, sheds light on the power of
dreaming and imagination, and how we—as individuals, communities, and businesses—can
imagine and actualize anew future. This episode gives us permission to dream, to honor our
vision, and to take our future into our own hands.
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https://open.spotify.com/show/0j2qbvbWdxJh2cafFruhue?si=2588848020f347d0

I.et’s create!
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