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Naomy Grand’Pierre, OLY

mailto:nhgrandpierre@gmail.com


Overview

Leverage low code and AI tools to create visual briefs and drive concept development in alignment with client KPIs and objectives.

C O N C E P T  B R I E F  F O R  M A R T A  B E A U T I F I C A T I O N  P R O J E C T
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Overview

Conduct extensive go-to-market research and competitive analysis to craft distinct brand positioning, develop compelling messaging 

frameworks, and inform strategic campaign development for 20 Atlanta-based entrepreneurs.
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C O L L A B O R A T I O N  O V E R V I E W  W I T H  E N T R E P R E N E U R ,  B R I A N  W A R D



Paon Bleu

Manage end-to-end investor engagement efforts for a USAID-backed fintech startup by authoring and structuring their brand guide and 

communication strategy. Facilitate stakeholder communication, spearhead web development, execute in-person events, and launch targeted 

email campaigns, to successfully secure $200,000 in initial investment.
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V I E W  D E V E L O P E D  W E B S I T E  H E R E

https://www.paonbleu.ht/


Haitian Olympic Team
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Direct global communication strategies for Haiti's Olympic Team at the 2024 Paris Olympics, developing copy, overseeing 

content creation and strategic media outreach resulting in 2M+ social media impressions per engaged Haitian network and 

coverage in major publications, including The New York Times and GQ Magazine.



Develop high-visibility creative campaigns, collaborating with major Caribbean directors to conceptualize and execute campaign production 

for artists and brands.
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V I E W  D E V E L O P E D  V I D E O  H E R E

Fatima Altieri Music Video

https://www.youtube.com/watch?v=kfkXV0HrBC4


Drive innovative social media campaigns, creating strategies and production plans for a renowned Haitian musician’s video releases, 

generating 2.1M+ and 6.4M+ views and setting new benchmarks in the Haitian Music Industry.
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V I E W  R E C E N T  V I D E O  H E R E  ( 2 0 2 5 )

Fatima Altieri Music Video

https://www.youtube.com/watch?v=X_jX3D9lCCM


Orchestrated planning, and execution for Heineken-brand Prestige’s National Flag Day campaign. Integrated culturally resonant elements and 

coordinated video production despite political challenges, achieving a 20% increase in audience engagement.
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V I E W  D E V E L O P E D  V I D E O  H E R E

Prestige Beer National Campaign

https://www.instagram.com/reel/CsYhVFxJbiv/?igshid=ZWI2YzEzYmMxYg==


This Unexpected Love, the Movie
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V I E W  T R A I L E R  H E R E  |  V I E W  D E V E L O P E D  W E B S I T E  H E R E

Strategized and implemented strategic content plans for Sons & Daughters of Haiti’s indie film This Unexpected Love generating 70K+ social 

media impressions in the first week of launch to secure agency support for streaming network negotiations.

https://www.youtube.com/watch?v=9VrjJ6bA2Co
http://www.ulthemovie.com/


Creative Writing

‘A Collection of  Playlist’ 

Blog Series

Individually crafted commentary, one-

sentence descriptions, and personalized 

portraits for 31 playlist submissions, featured 

in a six-part blog series titled A Collection of  

Playlists. The series highlighted playlists 

curated by 31 artists across the United States, 

each contributing a 25-song selection.
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V I E W  P I E C E S  H E R E

https://www.aerahope.com/conversations


Thought Leadership

Contributed to more than 10 thought leadership 

pieces as both solo and collaborative writer, 

including a piece published by BCG 

BrightHouse about the role Purpose can play in 

the Tech Industry. 
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V I E W  P I E C E S  H E R E

https://bcgbrighthouse.com/thinking/purpose-can-power-progress-in-the-tech-industry/


BCG BrightHouse

• Designed and launched a six-month digital brand strategy to elevate a 

client’s tech recruitment efforts, positioning them as a leader in the 

emerging AgTech industry.

• Crafted and integrated messaging frameworks for purpose-driven 

marketing campaigns, ensuring alignment between brand storytelling and 

business objectives for BCG BrightHouse clients.

• Evaluated market trends and customer behavior to guide strategic brand 

messaging, creative briefs, and data-driven decision-making for four 

purpose (mission) and company culture integration projects.

• Authored thought leadership white paper on Purpose & Technology 

published on the BCG BrightHouse Blog and managed the She Wonders 

podcast series, overseeing client outreach, episode scripting, and 

distribution to amplify social media audience engagement.
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V I E W  P O D C A S T  H E R E

https://open.spotify.com/show/0j2qbvbWdxJh2cafFruhue?si=2588848020f347d0
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Let’s create!
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